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Asian Books Pvt. Ltd, 2011. Softcover. Book Condition: New. This book is the comprehensive
coverage of the entire syllabi of Advertising & Sales Promotion (Marketing Management - III) for BBA
(H), 6th Semester and MBA curriculum of W.B. Technical University and other Indian Universities
and B-Schools. The book has been written in a unique style with simple language with numerous
examples and case studies. Each chapter contains Probable Questions and the Question Bank at the
end of the book will help the students prepare for the examinations.Table of Contents Preface
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Good electronic book and valuable one. It is one of the most incredible publication we have read through. It is extremely diDicult to leave it before
concluding, once you begin to read the book.
-- Mr s. B r idg ette Ra u MD-- Mr s. B r idg ette Ra u MD

The ideal ebook i actually read through. It really is writter in simple words and phrases and not confusing. Its been written in an remarkably simple way
and it is just after i finished reading this ebook where in fact modified me, affect the way i think.
-- Alice Cr em in-- Alice Cr em in
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