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By Philip Scranton, Janet F. Davidson

University of Pennsylvania Press. Hardback. Book Condition: new. BRAND NEW, The Business of
Tourism: Place, Faith, and History, Philip Scranton, Janet F. Davidson, Emphasizing the economic
and cultural dimensions of travel, The Business of Tourism explores the enterprises and
technologies of tourist activity with a particular focus on tourism as a phenomenon through which
nations, regions, and individuals produce and consume experiences. The volume is divided into
three sections. "Commodifying Place" examines how tourist enterprises have helped to create a
distinctive sense of identity for specific locales. "Engaging Religion" addresses the ways in which
religion and religious travel have been marketed. "Marketing Communism" explores the role of
tourism in buttressing ideas and attitudes in communist settings. The essays in The Business of
Tourism present a vigorous, novel, and empirically grounded vision of tourism as a local and
global enterprise from the 1860s to the 1990s. They transport readers from Egypt in the 1860s,
where Thomas Cook &amp; Son laid the foundations for international mass tourism, to Burgundy's
gastronomic festivals between the two world wars; from Branson, Missouri, to Belfast, Ireland, in an
examination of religion in sightseeing; and in the final leg of the journey, from the Stalinist Soviet
Union...
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I just began looking at this pdf. We have read through and that i am confident that i will gonna study once more once more down the road. Your lifestyle
span will likely be change the instant you complete looking at this ebook.
-- Eli Ra u-- Eli Ra u

Complete information! Its such a excellent study. It is filled with knowledge and wisdom I realized this publication from my dad and i advised this
publication to find out.
-- Geova nny Gr im es-- Geova nny Gr im es
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