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By Lisa Nirell

Palgrave Macmillan. Hardcover. Condition: New. 240 pages. Dimensions: 9.6in. x 6.2in. x
0.9in.Todays marketers face a perilous journey. Thanks to new buyer dynamics, a boardroom-level
obsession with marketing ROI, and big data driven decision making tools, the rules have shifted
beneath everyones feet, leaving many dizzily wondering how to keep pace. Modern marketing
leaders are expected to be tech savvy, data-driven brand ambassadors on the vanguard of change.
But as marketing demands and workloads continue to evolve at the speed of sound, it becomes
more difficult to stop, breathe, and reflect mindfully on future opportunities and daily decisions. As
marketing leaders look for ways to evolve from order takers to market makers, the more
contextual, intuitive, and innovative dimensions of marketing play an even greater role than before.
Lisa Nirells The Mindful Marketer is a 3-part playbook for thriving in the new world of modern
marketing. An industry veteran who has helped companies like Microsoft, Blackboard, Adobe,
Bozzuto, and Oracle accelerate growth and build customer mindshare, Lisa has discovered the
middle path between mindfulness and market acceleration. Through case studies and engaging
personal stories, Lisa offers surprising insights into the opportunities and possible pitfalls presented
by modern marketing. Among other...
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The book is fantastic and great. it was writtern really perfectly and useful. I discovered this pdf from my i and dad suggested this book to learn.
-- Dr . Cor die Upton III--  Dr . Cor die Upton III

This publication is indeed gripping and exciting. I could comprehended almost everything using this composed e publication. I am easily could possibly get
a delight of looking at a composed pdf.
-- Lynn Lindg r en-- Lynn Lindg r en
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